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ESG
MAKING OUR ENVIRONMENT 
A BETTER PLACE TO L IVE AND 

WORK FOR ALL

Legacy Hotels  & Resorts  i s  dedicated to placing environmental,  social  and 
governance (ESG) considerat ions at the forefront of the organisat ion’s 
operat ions and decis ion making. In order to sat isfy the long term object ives 
and expectat ions of our investors,  employees and partners,  we recognise the 
s ignif icance of ESG throughout our operat ions.  We have undertaken a mater ial 
evaluat ion to determine the most pert inent areas for us to focus on as we begin 
the process of integrat ing ESG into our business.

The purpose of this  ESG Pol icy (The ‘Pol icy’) i s  to harmonise the aforementioned 
object ives with our operat ional and business st rategies. 

CORPORATE RESPONSIBIL ITY
Legacy Hotels  & Resorts  v iews being a good corporate cit izen as an integral  part 
of our core business.

The key planks of this  in relat ion to our portfol io of hotels  are as fol lows:

•	 Support ing the local communit ies in which we operate

•	 Environmental act iv i t ies that make a posit ive impact for al l  stakeholders

•	 Group wide programs to make improvements a way of l i fe

WORKING WITH THE LOCAL COMMUNITY
Across our portfol io of managed hotels ,  we have a var iety of individual local 
community in i t iat ives that are tai lored to the requirements of each hotel 
location/region. Whi lst  we co-ordinate activ i ty at group level we empower our 
managers to connect local ly within the community ensur ing that our spi r i t  of 
f lexibi l i ty,  entrepreneurship and col laborat ion is  at the forefront of our approach.

Al l  our hotels  have a recruitment bias towards attract ing local talent to seek to 
ensure that st rong proport ions of the economic value add from the hotel  t rading 
is  put back into the local community.
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ESG
MAKING OUR ENVIRONMENT 
A BETTER PLACE TO L IVE AND 

WORK FOR ALL

Our hotels  act ively support local char it ies v ia direct donations or the provis ion 
of resources.  Organisat ions supported by Legacy Managed hotels  include local 
youth theatre groups and sports teams.

ROOM TO REWARD
All Legacy Hotels  & Resorts  part icipate in the Room to Reward Program - www.
roomtoreward.org

This  program al lows char it ies and voluntary groups to say “thank you” to their 
Hidden Heroes in a meaningful  and tangible way without impacting their  own 
budget.

Andy Townsend (CEO) is  proud to serve as one of the Room to Reward 
Ambassadors.
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LEGACY HOTELS & RESORTS ESG STRATEGY
In late 2021 and as part of Legacy’s drive to learn, independently validate and 
improve how we operate as a business with integrity and purpose, Legacy Hotels & 
Resorts, working with stakeholders across the portfolio of managed hotels and head 
office engaged Savills Earth to assist in developing a credible strategy and roadmap 
for improvement.

The scope of the work focused throughout 2022 on three main stages:

1.	 Stage 1: Identification of relevant ESG topics - This stage comprised of a high-level 
peer and competitor assessment of ESG benchmarks, frameworks, and strategies, 
and understanding of broader legal landscape that may impact Legacy Hotels 
operation. The purpose was to determine ESG topics that are relevant to Legacy 
Hotels operation, and to understand where Legacy Hotels performs in the market, 
and whether the Group needs to take action to determine its place in the 
market. This base line informs where focus will be required and provides evidence 
of progress.

2.	 Stage 2: Prioritisation of key ESG topics - This stage covers two main components, 
including a materiality assessment and an environmental data availability review. 
The materiality assessment is an objective approach to prioritise key ESG topics 
by assessing stakeholders’ perception on the level of importance of different 
material issues and their potential impact on business continuity to Legacy 
Hotels. Material issues can include topics such as energy, carbon, placemaking, 
health & safety, transparency, and governance and/or sustainable design. The 
environment data availability review, on the other hand, provides information on 
current data gap, which is essential to determine potential next steps.

3.	 Stage 3: Formulation of ESG - This stage develops a suitable ESG policy, strategic 
objectives and roadmap for Legacy Hotels consideration utilising the results of 
Stage 1 and 2. These will help kick of the process of embedding the appropriate 
levels of ESG into Legacy Hotels.

This three-stage approach provides the structure and focus points for setting the 
initial ESG framework for Legacy Hotels. It provides a suitable evidence base for how 
decisions have been taken and provide an opportunity to reach out to key partners 
and stakeholders to build engagement and ownership over the proposed policy and 
deliverables.

ESG
MAKING OUR ENVIRONMENT 
A BETTER PLACE TO L IVE AND 

WORK FOR ALL



5

STRATEGIC FRAMEWORK
This strategic framework has been designed by taking full consideration of the expectations of 
different stakeholder groups, including investors/lenders, senior management, employees and 
sustainability professional, as well as the current status or positioning of ESG of Legacy Hotels & 
Resorts.

In the meantime, this  st rategic f ramework shal l  be regular ly reviewed and 
updated as Legacy Hotels  & Resorts  i s  going through changes due to any internal 
or external factors.

ESG
MAKING OUR ENVIRONMENT 
A BETTER PLACE TO L IVE AND 

WORK FOR ALL
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Reduce the impact we have on the planet and 
each other,  and do so in a way that is  just , 
equitable, robust,  t ransparent and accountable.

What is  Sustainabi l i ty and ESG?

ESG
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A BETTER PLACE TO L IVE AND 

WORK FOR ALL
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